C O N N E C T

P O R T F O L I O

1

our

clients
From airports to zoos, and everything in between, our talented teams help some of the world’s biggest brands engage
across multiple channels, time zones and languages. Here are just a few of the many businesses and organisations we work with.
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our

services
We create award-winning digital and print communications to help you engage with the
people who matter to you most, delivering your message across any platform, to any audience.

Content

Digital

publications

campaigns

Copywriting / photography
video / infographics
illustrations / design

apps / e-newsletters
blogs / websites
interactive graphics
social media

editing / design / print
advertising / distribution

concept / creation
management / delivery

strategy
auditing / analysis
planning / channel mapping
insight / measurement

face-to-face
events / presentations
speech writing

marketing
collateral
motion graphics / brochures

C O N N E C T

P O R T F O L I O
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powerful print

READ
DIGITAL
VERSION
here

publications

Redesign of
the Year at
PPA Scotland
Scottish Magazine
Awards 2014

Our writers, designers and account managers have been creating
compelling internal and external publications for nearly two
decades, picking up almost 100 awards along the way.

Peter
Nicholson
Editor of the
Year three times
at PPA Scotland
Scottish Magazine
Awards

Today, we produce more than 300 client publications every year,
engaging readers with fascinating content across an equally
fascinating breadth of industries and sectors.
Our experience means we can assist with every step of the
creative process. So from a blank page, we help with strategy,
commissioning, copywriting and photography. And once the
content is collated, our teams are equally adept at design,
editing, advertising, quality control and print management.
The result is powerful publications that inform, entertain and
engage members, stakeholders, employees and customers,
all beautifully displayed thanks to the latest printing techniques.
It’s why so many of our clients have been with us for so long –
and why we continue to thrive, building lasting relationships with
people who trust our quality processes and products.

ALAN WILSON
SELECT

“We have only worked with Connect for a short time, but
they have already increased the quality of the editorial
content of our magazine. The team at Connect is friendly
and easy to deal with and it’s comforting to know that they
set and maintain very high standards.”
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commercial title

THE JOURNAL
THE LAW SOCIETY OF SCOTLAND
•
•
•
•
•
•

A4 full colour
13,000 copies
Monthly
55% of readers are female
95% are based in Scotland
40% earn over £50,000 per annum

The Journal is the official publication of the Law
Society of Scotland and the leading magazine devoted
to the legal profession in Scotland. It is distributed on a
controlled circulation basis, with every member of the
Society receiving the magazine each month.

MEMBER PUBLICATIONS
READ
DIGITAL
VERSION
here

READ
DIGITAL
VERSION
here

Membership
Magazine of
the Year at PPA
Scotland Scottish
Magazine Awards
2014

commercial title

CABLETALK

Unfiltered

LIFELINKS

SELECT

THE SCOTCH MALT
WHISKY SOCIETY

ROYAL ZOOLOGICAL
SOCIETY OF SCOTLAND

•
•
•
•

•
•
•
•

•
•
•
•
•

2,200 copies
Bi-monthly
In-depth coverage of important industry topics
Read by senior managers and directors
Wide range of electrical-related services

The only magazine serving the electrotechnical sector
in Scotland features news and opinions on important
industry topics, including health and safety, insurance,
employment, training and new products and services.
Each issue is delivered to more than 2,000 senior
named individuals and key industry players.

A4 full colour
23,000 copies
Quarterly
Distributed to UK and global subscribers

Lifestyle magazine delivered to SMWS members
around the world, informing them of latest whisky
bottlings, historical features and society news.

C O N N E C T

Full colour
12,000 copies
Three times a year
Mailed to subscribers

Gives a behind-the-scenes glimpse into the talents and
successes of employees and volunteers. Also informs
members about the latest work of the RZSS and the
benefits it provides.

P O R T F O L I O :

M E M B E R

P U B L I C A T I O N S

5

MEMBER PUBLICATIONS
READ
DIGITAL
VERSION
here*

commercial title

READ
DIGITAL
VERSION
here*

commercial title

READ
DIGITAL
VERSION
here

commercial title

landbusiness

chartered forester

SCOTTISH FORESTRY

scottish land & estates

INSTITUTE OF
CHARTERED FORESTERS

ROYAL SCOTTISH
FORESTRY SOCIETY

• A4 full colour
• Quarterly
• Reaches more than 1,700 named
forestry and arboriculture professionals
• Clear target audience
• On-page and insert options

•
•
•
•
•
•
•

•
•
•
•
•

A4 full colour
2,800 copies
Quarterly
12,000 high-value readers*
Significant supply chain

LandBusiness is the magazine for landowners,
entrepreneurs, individuals and businesses in rural
Scotland. Scottish Land & Estates represents their
interests across the economic spectrum, covering
issues ranging from land ownership and management,
agriculture, forestry and country sports through to rural
services, business diversification and rural development.
*Based on average four readers per copy
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C O N N E C T

P O R T F O L I O :

M E M B E R

Chartered Forester is the quarterly membership
magazine of the professional body for foresters and
arboriculturists throughout the UK. Essential reading for
the professionals who deal with trees, woods and forests
and urban greenscapes, it is mailed directly to named
members and senior managers in related industries,
ensuring goods and services are seen by the people
who count.

P U B L I C A T I O N S

A4 full colour
Three times a year
4,000+ readers per issue*
Global distribution
Generally A/B readers
Direct mailed to RSFS members and associates
Put in libraries and places of scientific research

In addition to highlighting the work of the Society, this
quality magazine features reports of regular field visits
to woods and forests, and lectures by leading foresters
and scientists. It also publishes regular peer-reviewed
scientific papers.
*Based on average four readers per copy

MEMBER PUBLICATIONS
READ
DIGITAL
VERSION
here

READ
DIGITAL
VERSION
here

READ
DIGITAL
VERSION
here

commercial title

commercial title

commercial title

THE JOURNAL

scottish WILDLIFE

LANDLORD FOCUS

JOHN MUIR TRUST

Scottish WILDLIFE TRUST

SCOTTISH ASSOCIATION
OF LANDLORDS

•
•
•
•
•

•
•
•
•
•

A4 full colour
10,000 copies
Bi-annual
Affluent readership
Campaigning and well read

This popular membership magazine is a powerful
communication tool, helping to inform the Trust’s
10,000 members and supporters of the important
conservation and lobbying work they do. Readers
are loyal, affluent and care about the environment,
pledging millions of pounds every year to save
wild spaces.

A4 full colour
More than 36,500 copies
Three times a year
Readership includes policymakers and MSPs
Cover-to-cover readers

Scottish Wildlife provides updates and insights into
the practical conservation work carried out by the
Trust, who have been championing the country's
wildlife for 50 years. This includes managing 120
reserves, which provide vital refuges for wildlife
throughout Scotland, undertaking pioneering
conservation projects, and engaging and inspiring
people to enjoy and protect our natural world.

C O N N E C T

•
•
•
•
•
•

A4 full colour
3,750 copies
Three times a year
High-value readers
Readership includes policymakers and MSPs
Significant supply chain

The only journal devoted solely to private letting in
Scotland, the magazine is mailed directly to members
and includes a wide variety of informative, readable
articles. All content is written from a Scottish
perspective and SAL actively campaigns at local and
national levels on behalf of members.

P O R T F O L I O :

M E M B E R

P U B L I C A T I O N S
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STAKEHOLDER PUBLICATIONS
READ
DIGITAL
VERSION
here

READ
DIGITAL
VERSION
here

READ
DIGITAL
VERSION
here

Best Brand
Extension
at PPA Scotland
Scottish Magazine
Awards 2012

Best Brand
Extension
at PPA Scotland
Scottish Magazine
Awards 2013

commercial title

commercial title

commercial title

ireland’s dentAL

scottish dental

TEACHING SCOTLAND

IRISH DENTAL PROFESSIONALS

Scottish DentAL PROFESSIONALS

•
•
•
•
•
•
•

•
•
•
•
•
•
•

GENERAL TEACHING COUNCIL
FOR SCOTLAND

A4 full colour
4,000 copies
Bi-monthly
A/B readership – all dental professionals in Ireland
Regular features on all areas of dental practice
Buying and selling practices
Interviews and clinical articles

Distributed to all registered dental professionals,
including practitioners, practice managers and dental
nurses in the north and south of Ireland, the magazine
comprises news, features and clinical articles, plus
practice profiles and product news. It also reaches
all Irish dental teaching hospitals, postgraduate
centres and dental laboratories.
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C O N N E C T

P O R T F O L I O :

S T A K E H O L D E R

A4 full colour
100+ pages
4,500 copies
Bi-monthly
c15,000 readers per issue*
Mailed directly to all registered dentists in Scotland
Events and awards, online and in print

Scottish Dental reports and reflects issues affecting
the entire dental profession, complemented by a
strong online presence. It was relaunched in 2015 to
significant acclaim from the dental community and
directly helped registrations for the Scottish Dental
Show increase by more than 30 per cent.
*Based on average three readers per copy

P U B L I C A T I O N S

•
•
•
•
•

Handy B5 size
70,000 copies
Five times a year
Mailed directly to teachers
Read by c1,000 policymakers

Teaching Scotland provides direct access to all
70,000 registered teachers in Scotland and is the
main communication channel of the General Teaching
Council for Scotland. It provides a key resource for
teachers, supporting them with information and guides
on how to, among other things, make the most of their
Career Long Professional Learning (CLPL) and keep up
with Professional Standards.

STAKEHOLDER PUBLICATIONS
READ
DIGITAL
VERSION
here

READ
DIGITAL
VERSION
here

Excellence in
Communication
Award at
Glasgow Business
Awards 2016

commercial title

commercial title

commercial title

saif insight

GLASGOW BUSINESS

SCOTTISH HOSTELLER

National Society of
Allied and Independent
Funeral Directors

GLASGOW CHAMBER
OF COMMERCE

scottish youth
hostel association

•
•
•
•
•

•
•
•
•
•
•

•
•
•
•
•
•

A4 full colour
3,800 copies
Monthly
UK-wide distribution
Independent funeral directors and professionals
Significant supply chain

SAIF Insight is mailed directly to named independent
funeral directors and professionals, offering an
informative and engaging magazine. It has industry
news at its core, complemented by a strong featureled agenda that tackles market and industry issues.

A4 full colour
1,200 copies
Bi-monthly
Delivered to high-value business readers
Read by policymakers and MSPs

Glasgow Business is well established as a B2B title
with an essential role in communicating with the
business sector in Glasgow and the west of Scotland.
It contains a wide variety of high-quality editorial and is
delivered direct to every member organisation of the
Chamber, as well as government ministers and other
influential decision makers. There is also an online
edition to maximise advertisers’ exposure.

C O N N E C T

A4 full colour
22,000 copies
Annual
10,000 mailed directly
5,500 placed in more than 60 hostels
More than 120,000 readers*

Scottish Hosteller magazine offers advertisers
a unique platform to reach the SYHA's 10,000+
members. It is one of the highest circulated outdoor
interests magazines in Scotland, with more than
120,000 readers, each of whom is currently holidaying,
or planning to holiday, in Scotland.
*Based on average four readers per copy

P O R T F O L I O :

S T A K E H O L D E R

P U B L I C A T I O N S
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STAKEHOLDER PUBLICATIONS
READ
DIGITAL
VERSION
here

READ
DIGITAL
VERSION
here

commercial title

DISCOVER

flash

the keeper

NATIONAL LIBRARY OF SCOTLAND

TRINITY HOUSE

KEEPERS OF THE QUAICH

•
•
•
•
•

•
•
•
•

•
•
•
•

A4 full colour
13,000 copies
Three times a year
Free to library visitors
Diverse readership

Discover engages people with an active interest in
books, maps, history, cultural events, science, literature,
education, digital information and the evolving
information landscape. It delivers compelling content
to an informed, educated and sometimes difficultto-reach audience and is also available free on the
National Library of Scotland website.
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S T A K E H O L D E R

265x200mm
4,000 copies
Bi-annual
Mailed along with sister publication
for employees, Around the Service

Stakeholder magazine for Trinity House, the
organisation dedicated to safeguarding shipping and
seafarers, and providing education, support and welfare
to the seafaring community in England and Wales. The
organisation also has a statutory duty to deliver reliable,
efficient and cost-effective aids to navigation service for
the benefit and safety of all mariners.

P U B L I C A T I O N S

A4 full colour
4,000 copies
Bi-annual
Mailed to members

Membership magazine for the whisky trade body
covers global trends in the industry and introduces
new Keepers to the society.

EMPLOYEE PUBLICATIONS

Best Staff
Newsletter at
NHS Scotland
Communication
Awards 2017

connectED

RESPONSE

WE ARE wheatley

bae systems

Scottish ambulance
service

wheatley group

•
•
•
•

210x210mm
4,000 copies
Three times a year
Mailed across group to employees

New employee magazine from the Shared Services
business, highlighting the work they do and how it
positively impacts the bottom line.

•
•
•
•

A4 full colour
2,000 copies
Quarterly
Distributed to 108 ambulance stations

With the Service’s workforce spread out across the
country, this award-winning magazine provides an
invaluable solution to inform employees and is part of
an integrated internal communications strategy.

C O N N E C T

• Tabloid full colour
• Quarterly
• Distributed to employees across Scotland
The employee publication for the Wheatley Group, this
is one of the key communications tools for Scotland’s
leading housing, community regeneration and care
group. It features a wealth of employee news from
across the organisation’s many diverse businesses.

P O R T F O L I O :

E M P L O Y E E

P U B L I C A T I O N S

1 1

EMPLOYEE PUBLICATIONS

Staff
Magazine
of the Year at
PPA Scotland
Scottish Magazine
Awards
2012

our house

pulse

weir bulletin

Mactaggart & mickel

NHS National
Services Scotland

THE weir group

• A4 full colour
• Saddle stitched
• Bi-annual

• Tabloid full colour
• Bi-monthly
• Scotland-wide

The employee magazine for this family housebuilder,
Our House focuses on staff and business achievements,
as well as the company’s strong community links.
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P O R T F O L I O :

E M P L O Y E E

Distributed to all NSS employees, this long-standing
and popular magazine promotes the organisation’s
strategy, focuses on new developments and highlights
individual achievements.

P U B L I C A T I O N S

• A4 full colour
• Saddle stitched
• Bi-annual
Performance-driven magazine, outlining latest results
and developments from around the globe, focusing
on the company’s brand pillars. Issued twice a year
to coincide with financial results and shared with
shareholders.

EMPLOYEE PUBLICATIONS

Employee or
Internal Magazine
of the Year at PPA
Scotland Scottish
Magazine Awards
2014

spirit

HEADS UP

historic TIMES

WILLIAM GRANT & SONS

BAE SYSTEMS

HISTORIC ENVIRONMENT
SCOTLAND

•
•
•
•

•
•
•
•

A4 full colour
3,000 copies
Three times a year
Distributed globally to employees

Award-winning employee magazine focusing on
the people and products that characterise one of
Scotland’s biggest drinks manufacturers.

A4 full colour
3,000 copies
Bi-monthly
Distributed nationwide

•
•
•
•

The employee magazine for BAE Systems’ MAI
business, Heads Up combines stunning imagery with
newsstand quality copy to provide an engaging and
inspiring publication.

C O N N E C T

Tabloid full colour
1,250 copies
Bi-monthly
Distributed to staff across Scotland

This 12-page employee newspaper for Historic
Environment Scotland contains a wide variety of news
and features focusing on the work, achievements and
innovative projects carried out by staff.

P O R T F O L I O :

E M P L O Y E E

P U B L I C A T I O N S
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customer PUBLICATIONS
READ
DIGITAL
VERSION
here

READ
DIGITAL
VERSION
here

commercial title

READ
DIGITAL
VERSION
here

commercial title

CAPITAL MAGAZINE

INDEPTH

PREMIER LIVING

EDINBURGH AIRPORT

ROLLS-ROYCE

Edinburgh solicitors
property centre

•
•
•
•
•
•

•
•
•
•

Handy B5 size
17,500 copies
Quarterly
75,000 readers per issue*
3.9m airport users are social classification A/B
2.7m are business travellers

More than 12 million passengers travel through
Edinburgh Airport every year and Capital magazine
is the perfect way to reach them. With a powerful mix
of leisure and business content, it is distributed free
throughout the airport, plus more than 60 pick-up
points in Edinburgh city centre and Gatwick Airport.

A4 full colour
Up to 13,000 copies
Quarterly
Mailed by client to customers

Technical magazine offering detailed analysis of the
latest innovation from Rolls-Royce Marine, plus updates
from the wider global business.

C O N N E C T

P O R T F O L I O :

C U S T O M E R

A4 full colour
25,000 copies
Bi-annual
Hand delivered to select addresses

Aimed at the upper end of the property buying market,
the magazine covers interior design and current
trends, as well as houses for sale.
Note: This is a commercial title, but Connect
is responsible for editorial production only.

*Based on average five readers per copy.
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•
•
•
•

P U B L I C A T I O N S

customer PUBLICATIONS
READ
DIGITAL
VERSION
here

solutions

our people

horizon

faithful+gould

scottish prison service

scottish friendly

•
•
•
•

• A4 full colour
• 4,575 copies
• Bi-annual

• A5 full colour
• Annual
• Mailed to around 75,000
Scottish Friendly customers

Full colour
1,350 copies
Annual
Mailed across the UK with
country-specific editions printed locally

Customer-facing magazine showcasing the work
of this global organisation, using high-profile case
studies across a range of industries. There are also
a number of sector-specific magazines under the
Solutions banner.

This informative magazine for SPS stakeholders and
employees highlights professional development and
service awards, as well as other activities.

C O N N E C T

This lifestyle magazine, produced on behalf of the
established financial services group, offers customers
an engaging mix of fun features and practical advice on
savings and investment.

P O R T F O L I O :

C U S T O M E R

P U B L I C A T I O N S
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employees

dynamic digital

publications
Print has been in our blood since former journalist
David Cameron swapped the newsroom for his
spare room to start Connect back in 1998.
But we know the world has changed – which is why
we’ve fully embraced digital publications too.
We’ve been managing and evolving digital publications
for more than a decade, from simple one-page
e-newsletters to complex multi-language digital
magazines with embedded video and motion graphics.
Today, we produce a suite of digital publications that
complement their print counterparts perfectly – and
provide another platform to help you engage with
an even wider audience.

WARREN WANDER
LAWWARE LTD & LAWCLOUD

“The Journal team always go the extra mile to ensure
promotions are fully effective and their creative design team
have always been immensely helpful, adding relevance and
style to our messages. I’d recommend them to anybody
looking to promote seriously to lawyers in Scotland.”
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marine news
rolls-royce
•
•
•
•

Interactive PDF
Audience of 4,000
Monthly
Translated into three languages

Spread across the globe, the Rolls-Royce Marine
workforce can be hard to reach. Marine News provides
a digital touchpoint for them all, keeping them up to
date with the key developments across the business.

employees

members

pagesuite
In addition to dedicated digital publications, we
also produce easy-to-use PageSuite versions
of many of our print publications.

UP CLOSE

ADVANCE LOOK

bae systems

THE LAW SOCIETY of scotland

• E-newsletter
• Sent to 200 people
• Quarterly

• E-newsletter
• Sent to 12,000 members
• Monthly

Up Close is delivered to the inboxes of around 200
BAE Systems employees who work in the company’s
commercial function. It’s designed to provide engaging
hooks to guide readers back to the company intranet.

This informative update is emailed to LSS members
one week before publication of The Journal. As well
as advance previews of the magazine’s main features,
it provides a platform for selected news items, events
and job vacancies.

C O N N E C T

P O R T F O L I O :

D I G I T A L

P U B L I C A T I O N S
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ENGAGING

APPs

We’re proud to give organisations the same
high quality across every platform – and that
includes the content in the palm of your hand.
We’ve developed a range of responsive and
easy-to-use apps for our clients, helping them
engage better with their audiences through
today’s fastest-growing communications channel.
Each one has been the product of extensive research
and strategy, to help us – and the user – put their
finger on what’s really important.
Today, they’re another tool that helps you communicate
instantly and efficiently with the people who matter.
And because we built them to be flexible, they’re
always growing and adapting to the ever-changing
needs of today’s digital marketplace.

NIGEL ALLEN
ROLLS-ROYCE

“Connect consistently show an ability to work with
remarkable speed to solve complex communication
challenges and help us engage with our global audiences.”

INDEPTH
rolls-royce
• Native app available
from the Apple App
Store or Google Play
• 2,000 downloads*
• Rolling content
• Interactive resources
Working in tandem with the
print magazine, the Indepth
app provides a portable
portal to the news, products
and services of Rolls-Royce
Marine. It pulls content from the
website and other sources to
provide users with a simple yet
comprehensive resource.

*As of October 2017
18
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P O R T F O L I O

SCOTTISH
DENTAL SHOW

SHE
Campaign

SCOTTISH DENTAL

BAE SYSTEMS

• Initially created for Scottish
Dental Show 2017
• Used by dental professionals,
exhibitors and the wider industry
• Offered free to 2,000 delegates

• Available from the
Apple App Store
or Google Play
• Made available to
5,000 employees
and suppliers
• Rolling content

Provides news and updates on
speakers, lectures and exhibitors,
plus social media integration. Push
notifications welcomed delegates
to the arena and advised them of
offers and workshop start times.
In addition, iBeacons on selected
exhibition stands sent targeted
messages to passing delegates
who had downloaded the app.

The Safety, Health and
Environment (SHE) app
targets employees and
suppliers of BAE Systems
Naval Ships, giving them
access to vital policies
and information relating
to health and safety.

C O N N E C T

P O R T F O L I O :

A P P S
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INFORMATIVE

websites
Whether it’s straightforward functionality or something
more bespoke, our experienced digital team works
hard to develop the web presence that’s right for you.
Today’s turbo-charged technology and online options
can sometimes make the choice a little daunting.
That’s why we always start from square one, listening to
what you want and guiding you on the right path every
step of the way.
For us, building a website isn’t just about coding and
keywords, so we always ensure it’s populated with
compelling content too.
That way, from the site itself to any accompanying blogs
and social media, your digital presence will have the
desired impact – and really click with your audience.

Lawscotjobs.co.uk
THE LAW SOCIETY OF SCOTLAND
• 4,000 unique
visits per month
• Redesigned
and relaunched
in 2017

As the official recruitment website of the Law Society
of Scotland, lawscotjobs.co.uk offers recruiters access
to the gold standard of qualified Scottish solicitors.
Candidates can sign up for email job alerts and are able
to apply for vacancies on their mobile devices.

GORDON SWAN
GOLDEN CHARTER

“Connect are a very easy company to work with, and
by doing so we have improved the quality, relevance
and professionalism of our publication while also cutting
down on the time we spend on it every month.”
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C O N N E C T

P O R T F O L I O

Our other website for the Law Society of Scotland
– journalonline.co.uk – supplies additional material
that works hand-in-hand with the print version.

Sdmag.co.uk

SAIFINSIGHT.co.uk

SCOTTISH DENTAL magazine

National Society of Allied and
Independent Funeral Directors

•
•
•
•

Offers online CPD
Archive editions
Downloadable PDFs
Events diary

The online home of Scottish Dental magazine.
Features all the latest news, views, features and
clinical articles from the magazine, plus exclusive
online content. Around 10,000 monthly page views.

Complements the print version, and offers online
sessions in continuing professional development.

• Launched in 2016
• Archive editions
• Available on mobile,
tablet and desktop

Works in partnership with printed magazine, allowing
members to instantly interact with the editorial and
advertising team. Has grown in popularity and now
receives hundreds of unique visitors each month.

Works in partnership with the print version,
offering additional and exclusive content.
C O N N E C T

P O R T F O L I O :

W E B S I T E S
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INNOVATIVE

content
We all know that content is king. But how you use it
provides the crowning glory. Whatever the brief, we take
a kernel of an idea and turn it into something inspiring.
•

Rebranding – we’re experts in refreshing tired
brands and providing an exciting new visual identity
that engages and excites in equal measure

•

Annual reports – 40 pages of text with a graph, right?
Wrong. We’ve ripped up the rule book, lavishing our
reports with the same detail as everything else we do

•

Campaigns – from drawing board to delivery, we use
joined-up thinking to build compelling multi-platform
campaigns that always hit the sweet spot

• Designed to celebrate 20th anniversary of Glasgow Business Awards
• Rebrand included digital and print banners, tickets and programme
• All the artwork featured powerful images of Glasgow’s iconic skyline

•

Interactive graphics – death by PowerPoint is no
fun for anyone, but we have the high-tech tools to
transform even the most pedestrian of presentations

To mark this prestigious event, we supplied striking new artwork, which
Glasgow Chamber of Commerce described as “modern, fresh and unique”.

•

Motion graphics – check out our social media
channels to see how much we love animation. We
use the same skills to bring other projects to life.

RICHARD MUIR

GLASGOW CHAMBER OF COMMERCE

“Connect have displayed a first-class level of service and
have been very innovative and proactive in their approach.”
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C O N N E C T

P O R T F O L I O

AWARDS REBRAND
GLASGOW CHAMBER OF COMMERCE

Project TBC

strategic plan

interactive presentations

historic environment scotland

rolls-royce

• Printed and online document setting out framework for HES employees
• Meticulously aligned to organisation’s brand values and strategic themes
• Careful use of imagery promotes key role that staff play in organisation

• Dynamic and animated suite of presentations
• Interactive and customisable
• Informative and engaging

Part of a suite of key internal and external strategic documents created for HES to
highlight its status as the lead body for Scotland’s historic environment.

We brought highly technical information to life for prospective customers of
Rolls-Royce’s Marine and Nuclear businesses, helping to open up new markets.

C O N N E C T

P O R T F O L I O :

C O N T E N T
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eye-catching

video

Whether it’s animation or live action, we believe that video is
one of the most effective and engaging mediums out there.
And more importantly, we enjoy making them.
We start with a script and storyboard, identifying your key
messages and discussing how we can bring them to life.
Because we believe in keeping things simple, ‘minimum
clutter for maximum impact’ is our mantra at all times.
That way, we can cut straight to the chase and identify
what you want to say, and how you want to say it.
Another one of our golden rules is: ‘It’s no good talking if no
one’s listening.’ So we ensure that the resulting visuals are
entertaining enough to grab the attention from the get-go.
The result is engagement for the eyes and ears – and a
flexible end product that can be used across multiple
channels to connect with the widest possible audience.

ANGUS MACIVER
MCCURRACH

“A potential client told me: ‘That video alone would
have won you the job and fast-tracked you past the
entire pitch process. It tells me exactly what you do,
it was very clear and concise, and the value you
could bring to my business is obvious’.”
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C O N N E C T

P O R T F O L I O

brand animation
McCurrach
As an award-winning field sales agency, McCurrach’s team is spread far and wide.
With a host of services and areas of expertise, they wanted an innovative sales
tool that would instantly engage would-be customers – and deliver a concise yet
compelling message that was consistent with their brand values.

Global products

company showreel

technipfmc

connect

With 44,000 employees around the world – and 7,500 alone in its Global
Products business – communication is vital for this oil and gas services giant.
Our video captures the essence of Global Products in just two minutes and
is aimed at customers and employees alike.

When we launched our new brand proposition in 2017, it was our biggest news in
almost 20 years, so we needed something to make people sit up and take notice.
Our showreel explained our expanded list of services, our new positioning and why
we were no longer just a contract publisher – and all in a truly engaging 151 seconds.

C O N N E C T

P O R T F O L I O :

V I D E O S
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multi-platform

engagement
Our skills in communications, creative and publishing
combine in perfect harmony when clients ask us to
help them engage across different channels at once.
Today’s multi-platform world can be noisy and confusing,
but luckily we excel in cutting through the clamour so your
voice is heard clearly. Our team of experts can:
•
•
•

•

Help you with strategy and define objectives
Create visuals and messaging that work across
different platforms, cultures and languages
Deliver collateral that carries engaging content
to every audience, including publications, video,
presentations and simple posters and banners
Analyse the results and plan future activity.

If you need engage with any audience – large or small, in
the UK, further afield or both – please talk to us about our
proven multi-platform approach.

NICOLA MAWER
TECHNIPFMC

“Connect’s strategic vision and brilliant execution help us
to consistently meet our communication objectives and
they work with us across a range of internal and external
communication channels.”
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PULSE AND
IMPACT QUALITY
technipfmc
• Multi-platform communications campaign
• 44,000 employees
• Produced in four languages
Pulse and Impact Quality are the safety and quality
programmes of global oil and gas services business,
TechnipFMC. The programmes were relaunched in
October 2017 with a fresh new identity that we devised.

C O N N E C T

P O R T F O L I O :

M U L T I - P L A T F O R M

E N G A G E M E N T
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proactive

commercial
partnerships
As well as news and features, our award-winning commercial
titles feature eye-catching and engaging advertising.
Vital to their success are our dedicated commercial specialists,
who work with many of our publishing partners as their
in-house team, developing their commercial proposition
as part of a mutually beneficial long-term partnership. This
experienced team also organises and advises on:
•
•
•
•

Supplements, inserts and yearbooks
Sponsorship and advertorial features
E-newsletters and website banners
Experiential campaigns and event management.

We also support our publishing partners across our social
media channels, with regular updates and eye-catching
animations on Twitter, Facebook and LinkedIn.

FRASIA WRIGHT
FRASIA WRIGHT ASSOCIATES

“The Connect team have worked hard with us to ensure
we're able to get the best results for our business, our clients
and lawyers looking to achieve their career aspirations. We're
delighted with the results and the ongoing professional and
attentive service we receive from Connect is invaluable.”
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EDINBURGH AIRPORT
• Capital Experience website adds value for commercial partners
• Popular Twitter feed further extends the valuable Capital brand
Connect has published Capital magazine for Edinburgh Airport for more
than four years. To increase engagement we introduced the sister website
www.capitalexperience.co.uk that now acts as a 24/7 route to market for
our commercial partners. Constant updates ensure readers and users have
the most recent information at their fingertips in between magazines – with
the lively Twitter feed @capital_exper also extending its reach far and wide.

LAW SOCIETY OF SCOTLAND

SCOTTISH DENTAL show

• Display, classified and recruitment advertising across multiple platforms
• Round-table discussions, sponsorships, special reports and supplements

• Sponsored seminars and workshops, plus Scottish Dental Awards
• Tie-in commercial opportunities with Scottish Dental magazine

As well as The Journal magazine and website and the Law Scot Jobs online
resource, we have developed a full suite of marketing channels to help the Law
Society communicate with every solicitor in Scotland. Working closely together,
we offer a range of commercial packages, including native advertising and feature
sponsorship. Native advertising also features in our regular e-newsletters, along
with a suite of eye-catching and effective banner ads, events and external links.

As organisers of both the annual show and awards, our commercial opportunities
range from advertising and sponsored features in Scottish Dental to exhibition
space, with the chance to showcase products and meet dentists face to face.
Other innovative opportunities include sponsored seminars and workshops,
interactive exhibitions and our glitzy awards ceremony itself, held on the same
weekend as the show and attended by more than 500 dentists and associates.

C O N N E C T

P O R T F O L I O :

C O M M E R C I A L

P A R T N E R S H I P S
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successful

strategy
In today's competitive world, return on investment is essential.
Yet stretched resources and a bewildering choice of channels
can make it hard to know where to start – which is why defining
your strategy is equally essential.
Before you even begin to consider creative options, it's vital
to know what you want the impact to be – which is where
our experience in forward-thinking can help.
Whether it's for a specific campaign, a wider approach, or
aligning your activity to support your corporate strategy, our
team helps you hit the bullseye. Every time.
We provide a fresh perspective and practical ideas to help you
develop achievable objectives. And once the creative is out
there, we can measure impact and results, helping you move
from producing collateral to providing a business-critical service.
So before you put pen to paper, or cursor to screen, ask
yourself what you want to achieve – then ask us to define
the strategy to achieve it.

C O N N E C T

BAE SYSTEMS

BAE SYSTEMS

• Multi-platform communications campaign
• Strategic planning, creative options and photography
• Copy generation, posters, banners and digital assets

“Connect got the bigger picture. They were quickly able
to help us focus on what we needed to do, and why. The
creative output speaks for itself, but the strategic thinking
that underpins this is invaluable.”

BAE Systems may not have been traditionally regarded as a
bastion of diversity, but their current campaign debunks that
prejudice and promotes the company as a progressive and
empathetic employer. We worked with them to define a strategic
approach, which was rolled out across the Naval Ships business.

ALAN HOLMES
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INCLUSION AND
DIVERSITY CAMPAIGN

P O R T F O L I O
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S T R A T E G Y
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CASE STUDY No1:

GTC SCOTLAND

What makes a…?
GTC Scotland

CHALLENGE
When GTC Scotland asked us to create an infographic that
defined teacher professionalism, we knew less was definitely
more. Their original idea contained a host of complex detail
crowded on a single page – and assumed the audience
already understood the topic.
SOLUTION
Instead of a single graphic, we developed an engaging multiplatform campaign that sparked debate. A visual
call to action – ‘What makes a?’ – encouraged teachers
to share thoughts, which GTC Scotland used in presentations
and at the 2016 Scottish Learning Festival. The debate
continued with articles in Teaching Scotland magazine.
RESULT
Interest was so great, GTC Scotland ran workshops and
presented it at the 2017 Scottish Learning Festival. The
visual also required a reprint to cope with demand, and
was developed for ads. Most importantly, we helped turn a
complex idea into something simple that engaged the target
audience and delighted our client.

EVELYN WILKINS
GTC SCOTLAND

“The team at Connect are always responsive and approach
each communication challenge we present them with
imagination and enthusiasm. Great to work with.”
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Delivering complex information to
time-poor audiences is a common
challenge – but our solution
successfully addressed the issue.

Engagement Tools
• Campaigns
• Publications
• Strategy

C O N N E C T

P O R T F O L I O :

C A S E

S T U D Y

/

G T C S
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CASE STUDY No2:

TECHNIPFMC
CHALLENGE
When Paris-based Technip and Houston-based
FMC Technologies merged to form TechnipFMC in
January 2017, they needed to tell the story of ‘Day One’
to their 44,000+ global employees. But how to make
complex corporate change into something engaging?
SOLUTION
We proposed a digital-only solution for a welcome guide
in the three primary languages of English, French and
Portuguese. This included a clearly defined content
plan that would tell the story through accessible
words, infographics and pictures and, importantly, what
changes employees could expect from Day One.
RESULT
On Day One of the new company, our series of email
newsletters took employees to the intranet and straight
to the Day One welcome guide. We were also able to
report impressive analytics with thousands of visits to
the three language versions within just a few hours.
The success of this approach has led to the company
adopting the same digital solution for other employee
communication activity.

NICOLA CAMERON
TECHNIPFMC

“Connect were an important partner and
worked over Christmas and New Year to
get the job done. Their dedication helped
us meet our objectives and we now work
closely together on numerous projects.”
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help
us
work

day one guidebook
technipfmc

In a textbook demonstration of a
perfect client-agency partnership, we
worked with communications teams in
the UK, France and the US to agree the
campaign’s aims and objectives.

Engagement Tools
• Content
• Creative
• Digital
• Strategy

C O N N E C T
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S T U D Y

/

T E C H N I P F M C
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engage
with us
Whatever your engagement challenge and
whoever your audience, our experienced team
will help you find the perfect cost-effective solution.
Whether it’s strategy, sponsorship or supplements,
a publication or a presentation, an app or advertising,
we can deliver everything you need to engage
successfully with your target audience.

DAVID CAMERON
CHAIRMAN
• david@connectcommunications.co.uk
• T – 0141 560 3027
• M – 07711 314219

We have offices in Paisley and Edinburgh, and
are always willing to travel further afield to find
out how we can make your life easier.
Engage with us today and together, we can ensure
that when you speak, everyone is listening.

ALAN RAMSAY
MANAGING DIRECTOR
• alan@connectcommunications.co.uk
• T – 0141 560 3025
• M – 07968 495443
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james cargill

DANIEL LAMBIE

jane deanE

head of design

head of development
and Client seRvices

director of ADVERTISING
and COMMERCIAL

• daniel@connectcommunications.co.uk
• T – 0141 560 3040 / M – 07800 575729

• jane@connectcommunications.co.uk
• T – 0131 561 0020 / M – 07724 606370

wendy fenemore

david hughes

ANN CRAIB

head of operations

business development
mANAgeR

ADVERTISING sales
and events manager

• davidh@connectcommunications.co.uk
• T – 0131 561 0022 / M – 07767 407402

• ann@connectcommunications.co.uk
• T – 0141 560 3021 / M – 07583 944419

• james@connectcommunications.co.uk
• T – 0141 560 3030
• M – 07590 864374

• wendy@connectcommunications.co.uk
• T – 0141 560 3029
• M – 07813 611532

C O N N E C T

P O R T F O L I O

37

WWW.CONNECTCOMMUNICATIONS.CO.UK

@CONNECTCOMMS

#GETENGAGED
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